10 9 2020 9
Vol.10 No.9 Intelligent Computer and Applications Sep. 2020

1 2095-2163( 2020) 09-0199-04 : TP393 A

( 211100)

Accurate commodity pushing system based on face recognition
ZHANG Yiling XU Wei ZHOU Yufan WANG Yalin ZHENG Hao
( School of Information and Engineering Nanjing XiaoZhuang University Nanjing 211100 China)

[Abstract] In recent years with the rapid development of China’s economy the real retail industry is becoming more and more
prosperous and the types of goods are changing with each passing day. It is often difficult for consumers to accurately and quickly
select the goods they like. Especially in the market environment consumers can hardly quickly search for the goods they want. In
response to this problem this paper proposes a precise product push system based on the combination of face recognition technology
and user feature—based recommendation algorithm constructed by WeChat applets and Tencent cloud service. By using the shopping
mall camera to capture the consumer’s facial information and combining with the personal characteristics of consumers it can
effectively improve the shopping experience of consumers and increase the turnover of shopping malls.
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